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Vietcombank

Money receiving services:
- Home delivery
- Cash pick-up: 400 branches

Promotion:
“Kiéu hoi trao tinh than, tich Ity nhén tién thuwdng”
Total amount transfering

From 2.000 to < 3.000 usd - 50.000 d
From 3.000 to < 5.000 usd - 100.000 d
From 5.000 to < 10.000 usd - 200.000 &
From 10.000 to < 30.000 usd - 500.000 d
Above 30.000 usd - 1.000.000 d

Media support: Facebook, website

Vietcombank

Kieu hoi

trao tinh than,
tich luy

nhan tién thuong

Tich lGy cang nhiéu

tien thudng cang caor



Sacombank

Money receiving services:
- Home delivery

- Cash pick-up: 400 branches
- Deposit card

Promotion:

“Kiéu hoi trao tay — Van may go clra”

Every $200, customers will receive the code for lucky game when
receiving oversea remittances through ID or bank account.

Prize: 1st prize: 01 LCD Samsung 46inch; 2nd prize: 02 Electrolux
washing machine — 7kg; 3rd prize: 03 fridges; 4th prize: 100 sets
Lock & Lock; Others: 05 Sigue prizes (Saving: 4mil/card)

Media support: Facebook, website

Chuang trinh khuyén mai =
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DongA Bank

Money receiving services:
- Home delivery

- Cash pick-up: 220 branches
- Deposit card

Promotion:

“Nhéan tién trdng vang, ron rang don xuan”

Every customers recieving oversea remittance through DongA
Bank or DongA Money Transfer will get a lucky number to
participate in the lucky draw in January 2017.

Media support: Facebook, website

Money Transfer
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PERFORMANCE
APPROACH




- 1.5 million Vietnamese
American

- Remittance to Vietham
amount: 7 billion USA

- Location: California, Texas

245 thousand Vietnamese
Australian

Remittance to Vietham
amount: <2 billion
Location: Melbourne,
Sydney

- 180 thousand Vietnamese
Canadian

- Remittance to Vietham
amount: <2 billion

- Location: Toronto



GEOGRAPHIC
* (California, Texas, Sydney, Melbourne, Toronto

DEMOGRAPHIC

Sex: Male and Female
Age: 22 — 40 years old

Income: over 2,000 USD/month

Job: first-jobbers, officers
Reason: send money to their mother, father

Sex: Male and Female
Age: 40 — 55 years old

Income: over 1,000 USD/month

Job: common labor, small business owners
Reason: send money to help their relatives

BEHAVIOR

Use social network: Facebook, youtube,
instagram, twitter,

Update news from Vietnam in popular news site

Use OTT app like: whatsapp, messenger to call
family, facetime

Interesting in Vietnam-related news
Like watching entertainment shows like Paris by

night, Asia entertainment, overseas Vietnamese
singers...



GEOGRAPHIC
* Hanoi, Ho Chi Minh, Mekong delta

DEMOGRAPHIC
* Sex: Male and Female * Sex: Male and Female
 Age: 45 -55 years old  Age:25-40 years old
* Income: over 2 million VND/month * |ncome: over 3 mil/month
* Job: Retired, manual work * Job: Variety

BEHAVIOR

« Use OTT app like: facetime, whatsapp, messenger to call *  Usesocial network: Facebook, youtube, instagram,

family
e Like watching TV, video on youtube, reading news » Like watching TV, listening music, reading news
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Searchads @ @ - - - - o+
Click
Display ads
Awareness La nding
Facebook C_I'C_k ________________ g page
—_——————— e — — — — — >
Retargeting | Click

.~ December January

*With this approach, Search ads and Display ads will be more effective. We can consider eliminating
Facebook channel if the budget is limited.



Objective: raise awareness and drive people to the landing
page about Eximbank’s remittance service to Vietham

Tactic: use Vietnamese keywords
Keywords: chuyen tien, chuyén tién vé viét nam, chuyén tién
qudc té, chuyén tién viettel, chuyén tién,

dich vu chuyen tien...

Audience size: 10.000 search volume/month

chuyen tien

chuyén tién vé& viét nam

chuyén tién quéc té

chuyén tién viettel

chuyén tién

dich vu chuyen tien

chuyén tién tir nwéc ngoai vé viét nam
dich vu chuyén tién quéc té

chuyén tién ttr my vé viét nam

cach chuyén tién

chuyén tién tir nhat vé viét nam
chuyen tien nhanh

dich vu chuyén tién nhanh

chuyén tién online

cach chuyén tién tlr nwrére ngoai vé viét
chuyen tien ve vietnam

chuyén tién qua mang

dich vu chuyén tién viettel

chuyén tién nwéc ngoai vé viét nam
chuyen tien viettel

chuyén tién khac ngan hang

dich vu chuyén tién
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Objective: raise awareness and drive people to the landing page
about Eximbank’ s remittance service to Vietnam

Tactic

- use placement target to target people visiting Vietnam news site
from USA, Canada, Australia

- use keyword target to target people from USA, Canada and
Australia who read articles and or watch videos with keywords:
Paris by nights, Asia entertainment, Thuy Nga, Hoai Linh,...

- use remarketing to follow people who visited the landing page

Placement: youtube, afamily.com, vnexpress.net, dantri.com.vn,
ictnews.vn, vietbao.com, autoexpress.vn,...

Audience size: 100.000 viewable impression/week

&

C | @ Secure | https;//www.youtube.com/watch?v=s-MFvzqYf-8
31 Apps For quick access, place your bookmarks here on the bar. Import
= [E3YouTube " thuy nga paris by night Q +
DIPTANNGAYNONG %
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Liveshow 20 nam tiéng hat Manh Quynh: Cam on cugc doi | Phan 01 | Mdi nhat
2017

624,249 views i § 35 A s

Liveshow 20 nam tiéng hat

Rl Manh Quynh: Cam on cudc dai |

Mix - Liveshow 20 nam tiéng hat
Manh Quynh: Cam on cudc dai |
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Everyone in this location

United States

Objective: raise awareness and consideration about using @ California
Eximbank to transfer money to Vietham 9 Texas
@ Include ¥ | Type to add more locations

Tactic: First month, we run a campaign to reach maximize
people then collect information about who engage with the
post, then we use lookalike feature to make a audience group
to target to. From middle of first month, we run a second
campaign with previous data to drive them to website and use
remarketing feature to follow them. 9 4
\m\ (,

Target audience:
Location: California, Texas, Melbourne, Sydney, Toronto
Interest: Vietnam 2~ - S5«

Add Bulk Locations...

Audience size: 710.000 people

v

| Browse

9 Drop Pin

4 AN selection is fairly
l / broad.

Specific Broad

Potential Reach: 470,000 people *

Estimated Daily Results
Reach

7,000 - 17,000 (of 420,000)
=

The accuracy of estimates is based on
factors like past campaign data, the budget
you entered and market data. Numbers are
provided to give you an idea of performance
for your budget, but are only estimates and
don't guarantee results.

\Were these estimates helpful?



BUDGET AND KPIS




w N

Production

Content
Visual
Landing page

Media

Google Search

Google Display Network

Facebook Advertising
(Reach objective)

Facebook Advertising
(Click to website)
Management fee (10%)

Package
Package
Package

Click

Thousand of impression
Thousand of reach

Click

4.000

1.000

100

2.000

5.000.000
5.000.000
10.000.000

12.000

40.000

150.000

23.000

TOTAL (excl. 10% VAT)

20.000.000

5.000.000
5.000.000
10.000.000

149.000.000
48.000.000

40.000.000

15.000.000

46.000.000

15.000.000
184,000,000

UNIT PRICE AMOUNT
ITEMS UNIT QUANTITY (VND) (VND)



Thank you!



